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Introduction

JlanHoe ydyeOHOoe mocoOue mpelHa3Ha4eHo Il OOyYeHHsI CTYACHTOB HalpaBIICHUS
noaroroBku  080200.62 MeHEIKMEHT YTEHUIO CIEIUAIBHOM JIMTEPATYpPhl  Kak
CaMOCTOATENBHO, TAK U B ayTUTOPUH.

Lens nanHOr0 Y4eOHOro nMocoOus — U3y4UTh KIIOUYEBbIE TEMbI B 00JIaCTH YIIPABICHUS
NpEeANpUATANA, PpacIIUPUTh KaK TEPMHHOJOTMYECKUM CJIOBApHBIM 3amac, TaKk H
o0LIeyTIOTPeOUTENbHOMN JEKCUKHU, pa3BUTh yMEHHUS M3BIEKATb HEOOXOAUMYIO
uH(pOpMaIIO, aHATU3UPOBATh U CUCTEMAaTU3UPOBATh €€.

YyebHoe mocoOue BKIIOYAET B ce€0s MATH pa3esioB, COCTOSIIMX M3 CHEIUATbHBIX
TEKCTOB, YINpPaXHEHUH HAa OCBOCHHME U 3aKpEIUICHUE JIEKCHKH, TI'PAMMaTHYECKUX
yIpaXHEHUHM, TJIOCCapHsi, a TakXKe MPOEKTHBIX 3aJaHui M 3aJaHui MpPaKTUYECKOU
HaIPaBJICHHOCTH.

B xaxxnom pasznene npeasiaralorcs crenuain3upoBaHHbIE TEKCTHI, IPeAHa3HAYCHHbBIC
KaKk JUIs CaMOCTOSITEIbHOM, Tak W JUIsl ayJUTOpPHOM paboOThl C UCIHOJIb30BAaHUEM
TEXHOJIOTUHU PA3BUTUS KPUTHUYECKOTO MBIIUICHUS, YTO TMO3BOJIAET CHOPMUPOBATH y
CTYJIEHTOB HaBbIKM PAaOOTBI C TEKCTOM, B TPYINE W CaAMOCTOATEIbHO, HE TOJBKO IpHU
M3Y4YEHUH MHOCTPAHHOTO 53bIKa, HO U APYTUX JUCIMIUIHH.

TexkcTsl B pazznenax COMpOBOXKAAIOTCS YIPAKHEHUSIMU HA PAa3BUTHE HABBIKOB paOOThI
CO CJIOBapeM, paclIMpeHUEe CJIOBAPHOIO COCTaBa Kak OONICYNOTpPEeOUTETBHOM, Tak H
npodeccruonanbHoil  nexkcuku.  Kaxnaelii  pa3gen  3aBepuiaeTcss  YIpaKHEHUSIMU

HpaKTI/I‘{eCKOﬁ HaIlPaBJICHHOCTH IJIA 3aKPCIINICHHA HpOﬁI[CHHOI‘O Martcpuajia.
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1 Unit 1. Family Business Opportunities

1.1 Class work. The family business: a unique institution

1.1.1 Exercise 1. Draw a family tree arranging the following words in a proper order

Son, daughter, mother, father, sister, brother, grandparents, nephew, niece, cousin,

aunt, uncle, wife, husband, spouse.

1.1.2 Exercise 2. Before you read, make a chart and put down everything you know

about family business

1.1.3 Exercise 3. Divide the class into groups of four to read texts A, B, C, and D.

Then share the information read with the group mates

1.1.3.1 Text A. What Is a Family Business?

Vocabulary Notes:

entrepreneurship — mpeANpPUHUMATENBCTBO;

to strive for - mpularate ycuius, CrapaTbCs, CTPEMUTHCS;

to pursue - 3aHUMATHCS Y.-J1., UMETh Npodeccuio;

to distinguish - oTnU4aTh, BEIACTATE, CIY’)KUTh OTIUYUTEIHHBIM MTPU3HAKOM;
to keep the books - Bectu Oyxranrepckue KHUTH;

to some extent - B HEKOTOPOU CTEIICHMU.

One of the routes to entrepreneurship is that of entering a family business. Many
sons and daughters of business owners have the option of joining the firm founded by their
parents or grandparents. Family leaders may, in fact, strive for continuation of a family
business over several generations, thereby creating opportunities for children or other

relatives to pursue entrepreneurship in that business. Young family members must then
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