MepeiiTn Ha cTpaHuLy ¢ NOHOI Bepcueii»

ISSN 2071-3762

NPAKTUMECKHUA MAPKETHUHTI N: 8 (282) 2020

Mudopmaums ans MapketuHroseix Pewenmi

COAEPXAHME

E. HockoBa
Mouck pe3ynbTaTHBHbBIX TOYEK KOHTaKTa NnoTpedbuTens c npeanpuatueM
OBLLECTBEHHOMO MUTAHMSA: OT TEOPHU K MPAKTUKE «.evveeeerveeeerrveeenrareeessseesessesesessssesssssesns 3

U. Kpaciok, 3. Hazaposa, K. Kxanag
MapKeTHHIrOBbIH NOTEHLMaN PErMOHa: CYLLHOCTb, NOAXOAbl, MOAENUPOBAHHE .............. 12

A. MacrioruH, A. CypaHos
MpuBnedeHue, yaep>kaHue U BO3BpaLLEHWe NoTpebuTens nocpescTBoM
TEUMUMIMKALMM «.vvvrreeeereeerareeeeeeserssseseesesessssssssessssssssssessssssssssssessssssssssessssssssasessssssssanans 19

A. boranoBa
MpuMeHeHWe NeHAUHroBbIX CTPaHWL, B OHNaNH-06pa3oBaHuK
(Ha NPUMEPE ABBIKOBDIX CEPBUCOB) cevrrerereeeeeeeeeeeeereeeeeseeesssesssssssssssssssssnnnsssssssssssssssssnes 25

B. LWanowHukos, C. JlornHoBa, H. JlomoByeBa
MccnenoBaHUe KPUTEPHER BIOOPA BY3A .euveeereeereereeessseesssesesessssesssasassessssessssssssessseans 35

PEAAKLIMOHHbIN COBET

BoHaapeHko Bukropus AHppeeBHQ, A.3.H., AOLEHT, 3aB. KapeapOor MAPKETUHIA U PEKIAMbI
Pocroeckoro rocyaapcreeHHoro akoHomuueckoro yHusepeuteta (PUHX), r. Pocros-Ha-HoHy;

TFanuukuit Ebum Bopucoeuy, k. 3. H., HauanbHuk JTabopartopun aHanusa aaHHbix MHctutyTa PoHpa
«O6wectsenHoe MHenne» (MHPOM), poueHt kadeapsl MapkeTuHra dupmsl bakynsTeta MeHegxmeHTa
HWY Beiclas wkona skoHOMMKH, F. Mockea;

IF'eozpeHko Anekcanapa HukonaeeHaq, k. 3. H., renepansHbiit gupektop AO «HIM®P «CounansHoe
paseutue» r. Jinneuk;

AparaHoe Muxaun, PhD no mapketunry, poueHt, TexHuueckuit yHusepcutet, dbakynbteT
meHepxmenta, Codus, Bonrapus;

Kanyxckuii Muxaun JleoHngosuy, k. ¢. H., unex lunsaun mapketonoros, aupektop PO® «Pong
PperMoHanbHoOM cTpatermm passutna», r. Omck;

Kpaciok UpuHa AHaTONbEBHQ, f. 3. H., npodeccop, 3am. AUpeKTopa «Beicluei WKonbl BHyTpeHHEN
v BHewwHel Toprosnu» no HNP, UHctuTyT npoMbiluneHHOro MeHeaXXMeHTa, 5KOHOMMKM M Toproenu, CaHkT-
MNetepbyprckuit nonutexHuueckui yHmsepcutet lNetpa Benukoro, nouetHsit paboTHUK Bbicwero
obpasosanms, r. Cankr-lNetepbypr;

MakapoB AnekcaHap MuxainoBuy, g. . H., npodeccop, 3acyXeHHbIH 3KOHOMUCT YAMYPTCKOM
Pecny6nuku, npopektop no Hay4HoM paboTe U NPOrPAMMAM CTPATEFMHECKOTO pa3BUTHS, YAMYPTCKMIMA
rocyAapCTBEHHbIM YHUBEPCHTET, I. Uxesck;

Hukunwkun Banepuii BukropoBuy, a. 3. H., npodeccop, unex MMnbamm mapketonoros, aupekTop
YuebHO-Hay4HOrO LEHTPA MO NEpPenoAroTOBKE M MOBbILIEHMIO KBANMPUKALMM PaBOTHUKOB BbiCLUEN
wkonsl (POY um. I.B. MNnexaroea), r. Mockea;

HsBpo LXypo, 4. H., AekaH U ocHosaTenb 3arpebckoi WKoNbl 5KOHOMUKM M MeHepkmeHTa (3LLUDM),
r. 3arpe6, Xopsatus;

MnaroHoBa Haranbsa AnekceeBHQ, 4. 3. H., Npodeccop, NPOPEKTOP MO HAYHYHO-UCCNEROBATENLCKOM
pa6ote PIYTUC, r. Mockea;

PomaHoBa UpuHa MartBeeBHaQ, p.3.H., npodeccop, 3as. kKadbeaporn MAPKETUHIA, KOMMEPLMM
1 nornctnku LLikonbl skoHoMMKM M MeHepkmeHTa  [lanbHeBOCTOYHOTO defepanbHOro YHMBEPCHUTETA,
noyeTHbIM paboTHUK BhiCLLero npodeccMoHanbHoro obpasosanus, r. Bnagueocrok;

Xépuwren XaHc, a. H., npopeccop, POPAM — UHctutyT npuknagHoro mapketuHra, YHusepcuret
XoeHnxamwm, r. LLryTrapt, lepmanms;

LWeBueHko Amutpuit AHATONbEBUY, A.3.H., npodeccop, MOCKOBCKMI NOAUTEXHUYECKHH
yHUBEPCUTET, NoYeTHbIM uneH Munbpuu Mmapketonoroe (M), akcnept peknamsl Accoumaumm
KommyHukauponHbix Arentcrs Pocenn (AKAP), r. Mockea.

MepeiiTn Ha cTpaHuLy € NOHOI Bepcueii»

YYPEAMUTEJIb U USAATEJb:
000 «Arentcteo BuCunAin
MapkeTuHr»

PEAAKLINA:

CypeH lpuropsH (rn. pegakrop)
Banepua Muxaniok

Muxaun Kpaesckui

KOHTAKTbI:

105275, Mockea,

npocn. BypenHoro, a. 39, kopn. 3
Ten.: 8 (903) 1189759

e-mail: suren@bci-marketing.ru
https://www.bci-marketing.ru

WUspaHue sapernctpupoBaHo

B Foc. Komurtere no neuaru.
CBuaeTenncTBO O perucrpauum
N2 016349 o1 11.07.1997 r.
Mepeperncrpyposano

B MuHucrepcree P® no aenam
neuyaru, TeNiepaguoBeLLLaHUs

M cpencTB MaccoBOM
KOMMYHUKAaUuu.
CBuAETennCTBO O perucrpaumum
MU Ne 77-11651 ot 21.01.2002r.

U3paerca c aueBaps 1997 r.
BbIXOAUT e)XXeMeCca4YHO.

OrtneuaraHo B Tunorpagpum
«AMA-Tpecc» (r. MockBa)

C auBaps 2020 ropa nognucka
OTMeHs erTcs.

XypHan HaxopuTcs

B OTKPbLITOM flOCTYynneE:
https://bci-marketing.ru;
https://elibrary.ru/
title_about.asp?id=8995;
https://cyberleninka.ru/journal/n/
prakticheskiy-
marketing?i=1053141

Marepuans! ans ny6nukauumn
NPUHUMAIOTCS

TOJNBKO B 3JIEKTPOHHOM BUAE.
MNMepeneuarka (B TOM uncne
ny6nukauus B UnTtepHere )
MATEepPUanoB TONbKO

€ paspeLueHusi peaaKkumum.


https://rucont.ru/efd/681633
https://rucont.ru/efd/681633

MepeiiTn Ha cTpaHuLy ¢ NOHOI Bepcueii»

MpakTnyeckuin mapkeTuHr N28 (282).2020

ISSN 2071-3762
PRACTICAL MARKETING (Prakticheskiy marketing), No. 8, 2020

CONTENTS
FOUNDER AND PUBLISHER:
“Agency BCl Marketing” Ltd.
E. Noskova
Research of Points of Contact between the Consumer and the Catering
E . . Suren Grigoryan (chief editor)
nterprise: from Theory tO PractiCe....ciccvvuieeiiieriieeteeeiecrreeeeeeececnreeeeesscsnnnnens 11 Valeria Mikhaluk

Michael Kraevskiy
I. Krasyuk, E. Nazarova, K. Khalaf

Marketing Potential of the Region: Essence, Approaches, Modeling ............... 17
Budennogo prospekt,
. building 39, housing 3
A. Mastyugin, A. Suranov Moscow, Russia
Attracting, Retaining, and Returning Consumers through Gamification .......... 24 105275
A. Botalova Tel.: +7 (903) 118 9759

E-mail: suren@bci-marketing.ru

Using Landing Pages in Online Education on the Example https:// _bci-marketing.ru

Of LaNQUAQE SEIVICES .cciieirirrrreieieerrrteeeieenirreeeeeesesseeeeesssssssseessssssssasesessessnns 34

V. Shaposhnikov, S. Loginova, N. Lomovtseva
Research of University Choosing Criteria .....c.cccceeeiererrneeereecrsreeeeerecessnneeesennns 40

EDITORIAL BOARD

Bondarenko Victoria Andreevna, Doctor of Economics, associate Professor, Head of Marketing and Advertising Department, Rostov state
University of Economics (RINH), Rostov-on-Don, Russig;

Galitsky Efim Borisovich, Candidate of Economics, chief of Laboratory of the analysis of data of Public Opinion Fund, associate professor in
Marketing Department Faculty of Management of Higher School of Economics, National Research University; Moscow, Russia;

Gvozdenko Alexandra Nikolaevna, Candidate of Economics, Director of Non-State Retirement Fund “Social Development”; Lipetsk, Russia;
Draganov Mihail, PhD, Associate Professor at Technical University. Faculty of Management, Sofia, Bulgaria;

Kaluzhskiy Mikhail Leonidovich, Candidate of Philosophy, Director of Russian Regional Fund “Fund of Regional Strategy of Development”;
Omsk, Russia;

Krasyuk Irina Anatolyevna, Doctor of Economics, Professor, Deputy Director of “Higher School of domestic and foreign trade”, the Institute
of Industrial Management, Economy and Trade, Saint Petersburg State Polytechnic University, Honorary worker of higher education, Saint-
Petersburg, Russig;

Makarov Alexander Mikhaylovich, Doctor of Economics, Professor, Distinguished Economist of Udmurt Republic, Vice-Rector for Research
and Strategic Development Programs, Udmurt State University, 1zhevsk, Russia;

Nikishkin Valery Viktorovich, Doctor of Economics, Professor, Director of Educational and scientific center for retraining and professional
development of higher school employees (Plekhanov Russian University of Economics); Moscow, Russig;

Njavro Djuro, PhD, Dean and Founder of Zagreb School of Economy and Management (ZShEM); Zagreb, Croatia;

Platonova Natalya Alexeevna, Doctor of Economics, Professor, Vice-Rector for Researches of Russian State University of Tourism and Services;
Moscow, Russia;

Romanova Irina Matveevna, Doctor of Economics, Professor, Head of Marketing, Commerce and Logistics Department of Economics and
Management School, Far Eastern Federal University, Honorary worker of higher professional education, Vladivostok, Russia;

Hoerschgen Hans, Doctor of Science, FORAM — Applied Marketing Institute, University of Hohenheim, Stuttgart, Germany;

Shevchenko Dmitriy Anatolyevich, Doctor of Economics, Professor, Moscow Polytechnic University, Honorary member of Guild of marketers
(GM), expert on advertising in Association of Communication Agencies of Russia (ACAR); Moscow, Russia.

N

www.bci-marketing.ru; suren@bci-marketing.ru; 8(903) 1189759

MepeiiTn Ha cTpaHuLy € NOHOI Bepcueii»


https://rucont.ru/efd/681633
https://rucont.ru/efd/681633

