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AHHOTaIIMI

B nmpeasnoxkeHHOW BBITYCKHOM KBaIM(UKALIMOHHONW paboTe NpPUBEICHBI
CBeZIcHHs 00 OCHOBaX OpPraHU3aldU CIYy)KObI MapKETHHra Ha TMPEANPHUITHU
UHYCTPHH FOCTCIPUUMCTBA. PacKpBIThI MOHATHE MApKETUHIOBOM JIEATEILHOCTH U
npoBeAcHa OlleHKa 3(PPEKTUBHOCTH MApPKETHHTOBOM JEATEIHPHOCTH B TOCTHHHIIC
«Radisson Blu Belorusskaya». Pabota comep:kMT NpakTHUYECKHH MaTephan s
OIICHKHA COCTOSIHHMSI MapKETHMHTOBOM jaesTenbHOCTH B roctuHHIe «Radisson Blu
Belorusskayay.

[lpuBeneHsl  pEeKOMEHIAIMM TI0  COBEPIICHCTBOBAHUIO  OPTaHU3AIUU

MmapketuHTa B roctunumie «Radisson Blu Belorusskayay.

In the proposed final qualifying paper presents information on the basic
organization of marketing in the company of the hospitality industry. Disclosed the
concept of marketing activities and assess the effectiveness of marketing activities in
the hotel «Radisson Blu Belorusskaya». The work contains practical material for the
assessment of marketing activities in the hotel «Radisson Blu Belorusskayay.
The recommendations for improving the organization of marketing in the hotel

«Radisson Blu Belorusskayay.
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