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Llenpro MaHHBIX METOAMYECKHMX YKa3aHWi sBisieTcs (opmupoBa-
HUE KOMMYHUKATHBHBIX YMCHHI CTYJEHTOB B TAaKUX BUIAX pPEUYCBOM
JESTEIIHHOCTH KaK FOBOPEHUE, YTCHHE U YaCTUYHO MHUChMO B CHTYAllH-
X TPO(ECCHOHATIEHOIO OOIICHMS, TMEPBUUHBIX TEPEBOTICCKHX yMeE-
HUH, pa3BUTHE TIO3HABATEJILHOW AaKTMBHOCTH M CaMOCTOSTEIBHOCTH
CTY/ICHTOB, TOTOBHOCTH K B3aUMOJICHCTBHIO; & TAKXKE MAMSITH, JIOTHIEC-
CKOT'0 MBIIUICHHS, KOMIICHCATOPHBIX SI3bIKOBBIX HABBIKOB.

Wznanwe coctout m3 4yeThipex pasziesios: Production (ITpomssoa-
ctBo), Utility and Prices (ITorpebureiibHasi CTOMMOCTH TOBApOB M KX
tensl), Marketing (Mapkerurr), Insurance (CtpaxoBaHke TOBapoB),
KOTOpPBIE COOTBETCTBYIOT NPO(ECCHOHAIBHBIM HMHTEpPECaM HaIpaBlie-
mus «ToBapoBeeHue.

Kaxplit pa3aen uMeeT CIeIYIONyI CTPYKTYPY.

1. Warm-up / Section Overview — ceximst KpaTKOro 0030pa mpe/i-
cTosIeH nesTensHocTH. OnpenesseT TEMAaTHKY U CIIEKTP BOIPOCOB,
NPeYCMOTPEHHBIX pa3/lelioM; TOTOBUT ayJIUTOPHIO K MX PaccMoTpe-
HUto. [103BONISIET BBISIBUTH Y)K€ MMEIOIIMECS 3HAHMS M YMEHHS 10 3a-
SIBJICHHOM TeMaTHKe; 00eCIeYrBaeT CBSA3b MEXIY TEMOH U JIMYHBIM
OIbITOM ( MHEHHEM ) CTYZICHTOB.

2. Vocabulary / Developing Vocabulary — aktuBHbIil ciioBapb
pazzmena (oOmeHayYHass ¥ TEPMHHOJIOTMYIECKAs JICKCUKA TIO/JIeKaIas
3ay4MBaHMIO) W cloBapHble ((oHeTHUECKHe, JIEKCHKO-TEPMHHO-
JIOTUIECKHE) YTIPaKHSHUS.

3. Reading — ocHOBHOI1 TEKCT pa3jera, OTpakarollyii €ero TeMy, U
HA OCHOBE KOTOPOTO OTPabaTHIBAIOTCS HABBIKU PA3INIHBIX BHIOB YT e-
HUSl; PaBHO KaK TPeOYIOLIMI TIIATEILHOIO MEPEBOA U CAMOCTOSATEIIb-
HOHM paboTHI CO CHPaBOYHBIMH MaTepHanaMu (CIOBApSIMH, METOIMY e-
CKUMHU YKa3aHISIMH 110 TpaMMaTHKe aHTJIMHCKOTO S3bIKA).

4. Comprehension — mpoBepka MOHMMAaHUS MPOYUTAHHOTO TEKCTA
MOCPE/ICTBOM YIPAYKHCHHI HA pa3Hble BUIBI YTEHHUS: YTCHHE C BHIOO-
POYHBIM H3BIICUCHHEM HH(pOpMAIH — SCANNING (TIOUCKOBOE ), YTSHHE C
MOHUMAHHEM OCHOBHOTO COJICPIKAaHMS, C M3BJICUYCHHEM OCHOBHOM WH-
dopmaimm — reading for gist (o3HaKOMHTENIBHOE), YTCHHIE C TIOTHBIM
MOHMMaHUEM TEKCTa, ¢ W3BJICYCHHEM IOJHOW MH(popMmaimu — under-
standing the reading, reading for detail (m3yuatoree).

5. Speech Practice — mpakTuka YCTHOW MOHOJOIMYECKOH peduun
npe/icTaBIeHa JBYMSI KOMIIOHCHTaM U TIO/ITOTOBHUTEJIbHBIM
nepeBoueckuM yrpakaenueM (Say it in English) u npesenrarmeii-
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06o6menreM m3ydenHoro mo teme (Presentations 1, 2, 3, 4), moctpo-
CHHBIX HAa M3YYEHHOU JICKCHKE W OCHOBHOM TeKCTe pasnena. OmHako
NpE3CHTAIM He MOXET OBITh OrpaHMYEHa OMNOPOW TONBKO HA OIHH
y4eOHBII TEKCT, MOITOMY HaMOOJIee MPOIBUHYTHIE CTYICHTHI MOyda-
10T BO3MOYKHOCTH TSI PA3BHUTHSI CBOHX HCCJICIOBATEIILCKUX CIIOCOOHO-
CTEH, NO3HABATEJIbHON aKTHUBHOCTHU ¥ CAMOCTOATEIBHOCTH B MOJTOTOB-
ke Oonee pacUIMPEHHOW Npe3eHTalMM C HCIOJIb30BaHUEM JOMOIHH-
TENbHOM HMHpOpMAaIMH W3 3apyOe’KHBIX MCTOYHMKOB W MPHUMEHEHHEM
TEXHUYECKHX CPEJICTB 00 yUCHUS.

6. Dialogue(s) — naumasor(u) W ymnpasKHECHHUs 0 PA3BHTHIO HABBI-
KOB JIMAJIOTMHECKOI peyy 3aKpeIvisitoT UCIOIb30BaHUE HOBOM JIEKCHKH
B Juasormaeckor ¢opme obmieHus. TemaTuka qUaioroB WIET B KOH-
TEKCTe C 001Iei TeMaTHKOM pa3/ienoB. Y pakHEHNs BHICTPANBAIOTCS B
JIOTHMECKOH TIOCJIEAOBATEIBHOCTH OT TPEHUPOBOYHBIEC (TOATOTOBU-
TEJIbHBIX) 10 PeUEBBIX (KOMMYHHUKATHBHBIX).

7. Role-Play — poneBast urpa 1o Teme pasaeina. Coaepur onmca-
HUE CUTyallMM OOILIECHMS, KOMMYHHMKATHBHbIE 3a/aul YYaCTHHKOB 00-
IICHUS] W OTIOPHBIN CLCHAPWI JIIST KaXKJ0r0 W3 HHX; CTHMYJIHPYET 00-
MEH MHEHUSMH, BEIPaKEHHE COOCTBEHHBIX MBICJIEH TI0 BOMpOCaM pa3-
nena. JlaHHasg CTPYKTypHasl €IVHULQA SIBIAETCS WTOrOBOW B pasjelne u
MapaJuleNIbHO pPellaeT JIBE 3a/1aui: KOHTPOJIb YCBOCHHS TEMATHIECKOTO
MaTrepHaia U «BBIXOJ B peub». OIHAKO JaHHOE KOMMYHHKATHBHOE 3a-
JIaHWE BO3MOYKHO TOJIBKO TIPH JJOCTATOYHOM YpPOBHE C(HOpMHUpOBaHHO-
CTU SI3BIKOBBIX M PEUYEBBIX KOMMYHHKATHBHBIX YMEHHI CTYICHTOB.
JlaHHBIN CTPYKTYpHBIM DIIEMEHT TAKXKE COAEPXKUT, TaK Ha3bIBAEMBIN
AppendiX, To ecTh NPWIOKEHHE, B KOTOPOM COOpaHbI CUTYaTHBHO-
00ycIoBJIeHHBIC ()pa3bl U PeUEBbIC KIMIIE, TIOJIC3HBIE TPH MPOTYIIAPO-
BaHWM MpEe3€HTalMii, COOCTBEHHBbIX HMAJIOrOB U BEJCHUS apryMeHTH-
POBAHHOM JMCKYCCHM B POJIEBOM HIpe, Npe/Ha3HAueHHbIE I CaMo-
CTOATEIHHOTO M3yYECHUS.

[Tocne BTOpOro W YETBEPTOro pas3/esioB W3IAHWS TOMEIICHBI
yIpaKHEHUST TIPOBEPKH yCBOSIEeMOCTH Jiekcuku — Vocabulary Revision,
OCHOBaHHBIC HA CXO)KECTH 3HAUCHUN HEKOTOPBIX M3YUCHHBIX CJIOB U
BbIpakeHuil. B koHue m3manus andaBUTHBIA cloOBaph 0000IIAET BCIO

M3YYEHHYIO JICKCUKY.

Unit 1. Production
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AGENDA

1.1. Warm-up Section Overview

1.2. Vocabulary Developing Vocabulary

1.3. Reading Production

14. Comprehension Reading for a Gist
Understanding the Reading
Scanning
Reading for Detail

15. Speech Practice Say it in English
Presentation 1

16. Dialogues Recruitment, An Interview for a Job

1.7. Role-Play Finding a Job

Appendix 1 Giving, Accepting and Rejecting Advice

1.1. Warm-up
Section Overview*

Production is a very complicated process which aims to give birth
to goods and services in order to reach the general public or final con-
sumers. It includes three branches or lines. Millions of people are en-
gaged in industry, commerce and direct services providing either visi-
ble or invisible products. You are going to be involved in this process
as an expert on merchandise®. Bear in mind your remaining a consumer
as well. In this unit you will study the meaning of production, its
branches and chains. The understanding of these points will help you to
realize the place and significance® of your own future activity to this
extensive process.

1.1.1. Discuss the following questions in pairs, make use of the
prompts in brackets:

1 .

Cexnmst KpaTKoro 0030pa MpeCTOsIIeH NesTeIbHOCTH .
2

ToBaposen.

BaxxnocTh, 3HaY€HHE, CMBIC].
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1. Do you think it’s right to identify producers with consumers?
(partially, members of the public, to take part, production of goods
and services, to receive a salary, to buy).

2. What line of production does merchandise consulting belong
to? (to be a kind of commercial activity, to be in control of
technological decisions in a factory, to be responsible for the
quality of goods and their being up to the accepted standard).

1.2.  Vocabulary

activity n — gesTebHOCTh, aKTUBHOCTh

advertise v — pexiaMHupoBaTh

advertisement n — pexiama, pekiaMHOe 00bSIBICHHS

aids n — BcrioMoraTebHbIe CPeICTBa

application n — 3asiBka, 3asiBJICHUE; PUMCHECHHC

apply v — romaBath 3asBJICHUE; IPUMCHSTh

be involved in — OBITH BOBJICYEHHBIM BO YTO-JIHOO

buy / purchase v — nokymaTts

chain n — cucrema, ceTh, LIENIOYKA

COMMErce N — TOProBIisi, KOMMEpPYECKast JeSITeIbHOCTh
construct v — cTpours, BO3ABUraTh, KOHCTPYHPOBATh, CO3/1aBATh
consume V — noTpe0IsiTh, pacXon0BaTh

consumer goods — roTpeOUTeIbCKHUE TOBAPHI

consumer n adj — norpe6uTesb, MOTPEOUTEIbCKHUI
consumption n — norpe06JieHke, pacxos

curriculum vitae ['vitar] — aBToOuorpadus

deliver v — mocTraBnars, mocTaBIsSTh

demand n — cmpoc, TpedoBaHue

employ vV — HaHMMaTh, 3aHUMATh

expert on merchandise — ToBapoBe

extract v — u3BiIeKaTh, BEDKMMATh, 1OOBIBATH

extractive adj — moObIBaroOIHiA

final consumer — KoHeY HbIi MOTPEOUTEITH

goods, commodity, merchandise n — ToBapsl, TOBap, H3ACHS
increase V — yBeJMIHMBATHCS, BO3PACTATH

industry N — mpOMBIIIEHHOCTH

insurance N — cTpaxoBaHKe

interview v — npoBoauTh cobece10BaHNAe, HHTEPBBIOMPOBATH
interviewee N — UHTEPBHIOUPYESMbIit
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interviewer n — uHTEpBBHIOEP

luxuries n — mpegMeTHI POCKOIIH

manufacture v — npou3BouTh, 00pabaTHIBATH
merchandise studies — ToBapoBeaeHwe

necessities N — Bery (MpeAMETHI) TIEPBOI HEOOXOAUMOCTH
personal services — yacTHsle YCIyTH

produce n — NpOAYKIWs, pe3yIbTatT

produce V — npou3BOIUTh, BEIPa0ATHIBATh

product n — mpoxyKT, NPOAYKLWS, W3leiue, padpukaT
producer — mpou3BOUTE b

production N — MpoM3BOACTBO

raw materials — coipbe

recruit v — HamuMaTh Ha paboTy

recruitment n — Haem Ha paboTy, I0A00pP KaAPOB, KOMIUIEKT OBaHHE
retailing n, retail trade — po3xu4HAsT TOProBIs

salary n — sxanoBanue, OKJ1a

sell v — nponasats

service n — yciyra, o0ciyKuBaHue, chepa ycyr

staff n — wrrat cimyxanmx, cirykeOHbIi IepCoHa, Kaapbl
store house n — cxian

store vV — XpaHuTh

trade n — Toprosist

home trade — BHyTpeHHsis1 TOProBIIs

foreign trade — BHewHsS TOProBIIs

value n — 1eHHOCTh, CTOMMOCTD

warehouse n — ckiaz

warehousing n — cki1aaupoBaHue

wholesale trade n — orrroBast Topro,st

Developing vocabulary

1.2.1. Consultthe dictionary and practice the pronunciation of the

following words.

Public, production, to touch, stage, to provide, provision, to
use, to spend, to rise, unlimited, to create, need, distinction, to realize,
branch, to obtain, coal-miner, to assemble, means, to distribute, in turn,
export, import, to allow, to enable, communications, to classify, to il-

lustrate, to rely on, interdependence.
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1.2.2. Match the English word combinations in the left-hand col-
umn to the Russian equivalents in the right-hand column.

N =

ol

13.

14.
15.
16.

17.

18.
19.

20.
21.
22.

members of the public
consumer spending

to invent new consumer
goods

direct services

oil rigs

to convert the raw materi-
als

into semi-finished prod-
ucts

to make up commerce

to provide compensation
to be delivered by sea

. to be concerned with the

provision of goods

. commercial workers
. an educated and healthy

work force

a simplified chain of pro-
duction

increasing value

to rely on each other

to advertise the job or po-
sition

in the appointing page ofa
newspaper

a letter of application

to be invited to an inter-
view

to apply for the position

to be a back-room girl

to be on probation

1.3.

1
2
3.
4.
5
6
7

10.

11.
12.

13.

14.
15.

16.
17.
18.
19.

20.
21.

22.

OBITh IOCTABJICHHBIM 10 MOPIO
BO3pacTaONIasi CTOMMOCTh

OBITh HAa UCTIBITATEIIHBHOM CpPOKE
noJiaratbesi ApYyT Ha pyra
YIpPOIICHHAsI CHCTEMa MTPOU3BO/ICTBA
3asiBJICHHE O MpueMe Ha paboTy
O0OBSBUTP O HAIMYMM BAKAHCUHM Ha
JOJDKHOCTh MM pabouee MecTo
oOpa3oBaHHas W 310poBas pabodas
cuna

MOTpeOUTENbCKUE TPaThl

OTHOCHTBCSI K IIpoleccy obecredeHus
TOBapamu

4JIeHbl 001IecTBa

MOJyYUTh HpHUIJALICHHE Ha cobece-
JIOBaHUE
HETPOU3BOICTBCHHBIC
YCIyTH

He(TIHbIE BBIIIKA
n3o0peTaTh HOBBIC TOTPEOUTEIHCKUE
TOBaphbI

MoJiaBaTh 3asBICHHEC Ha pabodee Me-
CTO

KOMMepYeCcKre pabOTHUKU
MpeBpalaTh Chipbe B Moy hadpukat
COCTaBIATH KOMMEPUYECKYIO IESTelb-
HOCTb

obecreynBaTh KOMIICHCAIIHIO

B pasene peKiaMbl pabo4Yux MecT
raseTbl

paboTaTth B «IMOACOOKE», T.e. 0PopM-
JATH OTIEPAIlH, BECTH CUETa

(npsimbIe)

Reading
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Production

**k*x

Production involves all those activities which are needed so that
goods and services can be used by members of the public. Production
therefore includes the provision of goods which can be seen and
touched; and the provision of services which cannot be seen and
touched.

**k*

Anyone involved, at any stage, in the provision of goods or ser-
vices is a producer. Thus a typist providing a service in steelworks is
just as much a part of production as those directly involved in making
steel.

In contrast consumers are members of the public who use goods
and services. A part of consumer spending is on necessities (food and
drink, clothing and shelter which are essential for survival). The rest is
spent on luxuries (televisions, cameras etc.)

As incomes rise and as new consumer goods are invented, con-
sumers are able and willing to buy more and more goods and services
because human wants are unlimited. This, in turn, creates the need for
work and production because producers are needed to provide the
goods and services to satisfy human wants.

Although a distinction has been made between consumers and
producers, it should be realized that those who are producers are also
consumers. Thus those providing goods and services receive a wage or
salary, which is then used to buy goods and services.

**k*

Production can be divided into: industry, commerce and direct
services. Industrial workers, in their turn, can be divided into (a) ex-
tractive, (b) manufacturing, and (c) constructive workers.

Extractive workers obtain raw materials and food from the land
and the sea. Examples of such workers are farmers, fishermen, coal-
miners and workers on oil rigs.

Manufacturing workers take the raw materials from extractive
industry and convert (or change) the raw materials into semi finished or
finished products. Thus sand and other raw materials will be used to
make glass windscreens for cars.

Constructive workers take the products from manufacturing in-

10
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