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OpFaHI/BalII/Iﬂ 3BYKOBOI'O CJ10A1 PEKJIAMHBIX TCKCTOB

Organization of advertising texts sound level
Summary

The sound of advertisements has a high representative power. Repeated
phonetic segments form various sound units and they have different semantic
meanings. The ways of semantization of such sound recurrences are determined by
the type of associativeness which can concern both the meaning and that person
who defines this meaning. In this article we analyze onomatopoetic and symbolical
sound recurrences and such sound units as leitmotif and paranimic attraction,

anagram.

@DOHETUYECKUI CIOM PEeKIaMHOIO0 TEKCTa, Kak IMpaBWio, o00Jianaer
PENPE3CHTATUBHBIM TOTEHIIMAIOM M BBICOKOM CTENEHBID CYITE€CTUBHOCTH. [lo
MbIcu [lopiiHeBa, Mbl HE MOKEM IMOJHOCTBIO OTTOPOJUTHCS OT CMbICJA 3BydYa-
IIEero TEKCTa, Kakoe Obl yCUJIuEe HE Jejalu, €CId OH COOTBETCTBYET IpaBUiiaM
HaIllero s3bIKa M JIOTMKW. 3BYKOBOH CIIOM PEKJIAMHOIO TEKCTa OOHApYy>KHBaeT
OTPOMHBIM TIOTEHIIHMAJ BO3MOXHOCTEH B pealv3alud HACH MNOBTOPSEMOCTH U
(GbOpMUPOBAHUU CKPBITBIX CMBICIIOB, HE DKCIUIUIIMPOBAHHBIX B JIEKCHUYECKOM CIIOE
TEKCTa W TOPOXKJAIOIINX €ro «HEBHITOBOPEHHOE» H3MEpPEHHE. 3BYyYaHME TEKCTa
MO3BOJISIET SIBUTHCS HECKA3aHHOMY, MPUYEM SIBUTHCA KOHKPETHO OILIYTHMO, YTO
O0OBIYHOE CJIOBO MHOT'/IA HE CIIOCOOHO J1aTh.

B ocHoBe opranmzanuu (POHETHUECKOTO CJIOS PEKIAMHOTO TEKCTa JICKHT
COOTHOIIIEHHE 3BYKOBOW TOpHU30HTAIM (T. €. pa3BOpauyMBAIOIICKCS BO BpPEMEHU
TOPU30HTAJIBLHOM TOCIIEIOBATEILHOCTH CETMEHTOB 3BYYallled pedn, oOpasyromien
BMECTE C COIYTCTBYIOIIMMHU CYMEPCETMEHTHBIMH SIBICHUSMU (METPOM, PUTMOM,
WHTOHAIIME W T. J.) 3BYKOBOM (hOH TEKCTa) W OTCIOCHUH OT TOPU30HTAIU

OTJACJIbHBIX 3BYKOB, CJIOTOB, CJIOKHBIX KOHCOHAHTHBIX 3BYKOKOMIIJICKCOB H
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